EXCLUSIVE

Linda Boronkay
Founder and creative director, Linda Boronkay Design Studio
Hospitality Interiors’ Can Faik speaks to Linda Boronkay, founder and the creative vision behind her new design studio …
Founder and creative director, Linda Boronkay, is a multi-awardwinning interior designer with a global perspective and exceptional
professional background gained from working for world-class
companies and brands. As the former design director of Soho
House, she is driven by a passion to create immersive experiences
and spaces that tell unique stories with cinematic moments.
Tell me about your role at Linda Boronkay Design Studio
I’m the founder and creative director. I founded the studio in
September last year after leaving Soho House, where I was design
director for nearly five years, heading up the company’s in-house
design and procurement team, working on projects in the UK,
Europe and Asia.
What three words would you use to describe Linda Boronkay
Design Studio?
Curated, layered and characterful.
What do you think will be the biggest change in how you do your
job post-Covid-19?
I think this year has taught me to do my work successfully while
being remote with less travel. In the studio we have projects in Los
Angeles, Sydney, Vienna, Madrid and London, and while a year ago
I probably would have travelled to these places a few times during
the year, this time I had to do without and still managed to run
them well and efficiently with a local team.
I have actually utilised the formula we used at Soho House
when working on projects around the world – the creative input
lead by our HQ, and the local team bearing the heavy load on
documentation, design management and site overview. Our clients
have been extremely flexible and understanding as well, adapting
to the new now and doing briefings, meetings and presentations
online. They had to approach this with a high level of trust as well,
and they were very open and great about it.

Being based in London, which projects are you currently
working on?
We are very fortunate to be working on a great variety of projects
all around the world.
We have a hotel project near Sydney, a large mansion in Los
Angeles, a members’ club in Vienna and a family club in Madrid.
We are constantly pitching for new work around the world as
I would like to keep our portfolio varied and international. I have
always loved travelling, and as soon as I can I will do so again – but if
Covid-19 taught me something, it is that we can work very effectively
on international projects without having to physically be there.
With social media (especially Instagram) becoming an
increasingly important marketing tool for hotels, what are your
thoughts on this development, and do you take it into account
when designing spaces?
First and foremost, I have always approached projects from a
physical and emotional perspective – what interests me most is
how people will move around, interact and feel in the space.
I need to have a clear understanding of the context, designing
with a specific mood, colours, lighting, music and scents in mind
– and how we want people to feel. That has always been my main
motivation when I’m working on a project, but there is also the
photogenic aspect, and, regardless of Instagram, there needs to be
certain vignettes, moments and compositions in a project that just
happen to be very ‘Instagrammable’.
I think a successful, beautiful space will work in person as well
as in photos, but not necessarily the other way around.

“We aren’t just a design studio,
our background ranges from
product design to operations”
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How can design be used to manage the guests’ expectations of
the hotel experience?
Design is an amazing tool to shape how people feel and behave.
Then there comes music, scent, food, drink and service, and you
have the full picture.
We designers use colours, textures, volume, shapes, proportions
and lighting to achieve a desired result, and the best clients
and projects allow us to experiment and fully explore these
instruments.
But we shouldn’t forget that first and foremost we are enablers
– we provide a tool for our clients to achieve a desired customer
experience that meets the brief and is on-brand. I really think that
we shouldn’t be too loud and overbearing in our design if that
doesn’t support the end goal of the operator or client.
Most people associate certain moods with the level of lighting,
colours, patterns and finishes. When they enter a space they
instinctively understand how they are supposed to feel, how they
are supposed to behave. Just think about the last time you went
to a Michelin-starred, white-clothed restaurant, and when you go
to your local brunch spot – remember those times? Even if you
enter a place for the first time and you are surrounded by relaxed
furniture, dimmed lighting, warm finishes and good music, you
know you are about to have a good time, and that excitement is
almost tangible when you have many people feeling the same way.
These are the best moments in my work – when I open a club,
restaurant, bar or hotel, and feel that collective excitement for the
first time in that certain space.
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Turning to the topic of authenticity of experience, how do you
approach each project?
My starting point is the guest experience. In today’s world, people
are savvy and educated, they are curious. They travel to have a
glimpse into – and learn more about – local culture, and to have
an authentic experience. I want to enable them to have that unique
point of view by using local building techniques and working with
local suppliers, while also educating ourselves (the design team),
through research, to be able to approach every single aspect of the
project with that in mind.

“For me, a dream project is when the
clients’ vision and ours align, when the
aim is to create an authentic one-off
experience, something memorable and
long lasting”

Describe your style
The studio’s signature aesthetic is decorative and characterful –
we like layered architecture and interior design that’s interesting on
a bigger-picture level, as well as on a human scale.
That doesn’t mean we only do traditional design. Quite the
opposite – we love a contemporary shell with vintage pieces, or
the opposite. Interiors that feel accidental and relaxed, not forced
or too composed. Contrast, and the alchemy that opposites create
excite us, and that fusion, or sometimes contradiction, result in
interesting spaces.
We are very detail focused and like to mix different styles to
end up with a unique result that is typical and topical to a specific
project/brand.

With so many hospitality designers in the industry, how does
Linda Boronkay Design Studio stand out from the rest?
We aren’t just a design studio, our background ranges from
product design to operations. We understand the bigger gestures
that make a commercial and residential space successful, as well
as being able to design to the smallest details.
Do designers think about loyalty when they design a hotel, or is it
just an operator’s concern?
We absolutely design with customer loyalty in mind. A commercial
project is only successful when it’s filled with happy customers –
without that, a space is just a room filled with furniture – and this is
always at the forefront of our thinking when creating projects.
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Do you have a most memorable experience with interior design –
something you saw that changed or inspired you?
Every experience inspires, for better or worse – I like to analyse
spaces to find out why I think they work or why they don’t. A
memorable experience comes to mind when I saw the works
of Anish Kapoor and Richard Serra in person. I think these
experiences were so overwhelming because these artists work
with the purest, simplest forms and materials. Experiencing these
large scale works, their volume, mass and texture in their truest
form and in such a scale had a very evident and strong emotional
effect that on me.
Us interior designers and architects yearn to create similar
effects on people in a positive sense and also work with these
tools, but when we design there is also a lot of visual ‘noise’ that
sometimes distracts from the fact that our surroundings directly
affect how we feel.
Tell us something surprising about yourself that people may not
know
Before I embarked on my interior design journey I was working as a
fashion model and was determined to become a fashion designer.
I believe that, apart from my family upbringing (my father is an
architect and my mother an antiques collector) the travelling I did
during these years and direct interaction with different cultures and
people helped me gear towards interior design, and to this day I
find great inspiration in fashion.
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“We are constantly pitching for new work around the world,
as I would like to keep our portfolio varied and international”
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What would be your dream hotel project?
It’s hard to answer – I really don’t have a specific dream hotel
project. For me, a dream project is when the clients’ vision
and ours align, when the aim is to create an authentic one-off
experience, something memorable and long lasting. Creating
brands, a physical manifestation of a hospitality concept is always
very exciting for me, and something I’m very used to, having worked
on Soho House – and for brands such as Hoxton, Four Seasons or
Virgin, to name a few. I love these projects – especially when we have
the chance to work on multiple locations, rolling them out without
ever repeating yourself, but still keeping that overarching design
language.
Is there anything exciting you’re working on that you can tell us
about?
We are working on some very exciting projects around the world, and
what’s most exciting about them is that they vary greatly in scale and
style. We are working on a boutique hotel just outside Sydney in the
beautiful countryside, in a heritage building with vast land attached
to it, and turning it into a piece of paradise due to open later this year.

Then we have a large residential project in Bel Air, Los Angeles, where
I worked very closely together with my clients to create a very special
renovation project. With the others I’m sadly under NDA so not
allowed to talk about them in great detail, but watch this space – we
have some exciting projects coming out in 2021.
Lastly, share some good news! Have you done anything to stay
busy in these crazy times?
I’ve never been busier! We have lots of exciting projects, the team
is growing rapidly and lockdown helped me focus on my work a lot.
What I also implemented in my days are the little routines that make
me happy – like my favourite takeaway coffee from the local bakery,
or having cold showers in the morning, reading my book at least 2-3
times a week and appreciating the little things, like big walks in The
Heath and enjoying family time!
I also refuse to not use my best glasses that I would normally save
for special occasions, or put lipstick on, even if I don’t leave the house
– every day is a special occasion!
lindaboronkay.com

33

